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IP Video to the Nth Screen

TV
- Cable, DTH, IP, FTA, CA,

DRM, Media Networking

Mobile
- Voice, Data,

Messaging,
Apps, Access,
Media

Computing
- Internet TV,

P2P, Digital
Music,
Broadband

Verticals
- Signage,

Surveillance

MultiMedia Intelligences Focus:
IP Video to the Nth Screen

Equipment

Technology

Content/Services

Operator/Portal

Multi-Platform
Digital Media
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Content
Type

Business
Model

Content
Source

Facilities Based

Cable
Distribution

Internet

Non-Facilities Based

CommunityLong TailMass media Communication

Purchase:
Electronic Sell Through (EST)

Rent/Subscribe
Video On Demand (VoD)

Advertise

Communication/
Interactivity

Clips
(2-10 min)

Episodes (30-

60 min)
Movies & Events

Broadcast Enterprise

Flash, WMV,
QT

H.264, VC-1,
MPEG2, MP3,

AACS
DRM/CA/WMTechnology

Blu-ray, HD,
DVD, CD

Discs

DVB, ATSC,
ISDB, DMB

Mediaflo,

Satellite Telco/IP Mobile

Media Distribution Analysis Framework
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Market Sizing

Consumer
Demographics
Income
Education
Homeowner
Ethnicity
Education
Location
Age
…

Consumer Spending/Behavior

Market
Trends/Growth
- HDTV

- IPTV
- Online Video
- Social Networks
- Mobile media
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Integrated Industry & Consumer Research

Un Announced
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Handsets are ubiquitous

• Most ubiquitous entertainment
platform in the world

• Over 1.3 multimedia mobile
handsets to be shipped in 2011

• For a handset to be considered
“multimedia,” it is required to
meet three basic criteria:
– An image sensor

– Enhanced audio

– Video playback

• MultiMedia Handsets will
outnumber TV sets shipments
in 2011 by 4:1

Handsets with Basic Multimedia

Features
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Mobile Video is more than Cellular

Tens of thousands of Surveys Qualified against the US Census

No

DVD with No Children

DVD with One Child

DVD with Two Children

DVD with Three Children

DVD with Four Children

DVD with Five or More

Children

Other

1 in 4 US Households has an Automobile with a DVD Player

Source: MultiMedia Intelligence/Experian
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Surgical Market Intelligence

BLACK OR AFRICAN AMERICAN--Most Recent
TV Purchase by Type

BIG SCREEN
PROJECTION(42

INCHES OR MORE)

FLAT PANEL - LCD

FLAT PANEL -

PLASMATRADITIONAL
TUBE
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Statistically Valid

White College Graduate Head of Household Most
Recent TV Purchase by Brand

DELL

EMERSON

GE (GENERAL ELECTRIC)

HITACHI

JVC

LG

MITSUBISHI

PANASONIC

PHILIPS/MAGNAVOX

RCA
SAMSUNGSANYO

SHARP

SONY

SYLVANIA

TOSHIBA

ZENITH

OTHER BRANDS
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Psychographics & Lifestyle Events

Most Recent TV Purchase of TV with Screen Size of 32
Inches or More by Top 10 "COHORT" Classes

AFFLUENT
PROF.COUPLES

UPSCALE MIDDLE-AGED

CPL

OLDER CPL.RAISING KIDS

YOUNG FAMILIES

TEEN-DOMINATED FAMILY

SINGLE DADS

SINGLE MOMS WITH

CAREERS

AFFLUENT EMPTY
NESTERS

MATURE COUPLES

AFFLUENT CPLES W/KIDS
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Usage, Segmentation, Quantification

Internet Applications Used in last 30 Days
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Market Sizing Driven by Combined
Consumer & Industry Primary Research

Broadband Digital Music Download Market by Age
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MMI Now Has No Limit to Our View

DESKTOP LAPTOP/NOTEBOOK

YES NO

Play Video Games Connected to the Internet by
Type of PC and Own a BMW

Please Note: Not statistically valid due to small sample size


